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An interaction and Visual designer (Ul Designer)
project lead, UX writers.
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ONE OF THE PROJECT HIGHLIGHT

PAIN POINT

Users feel intimidated when writing
English content and worry about
making grammar mistakes or
editing the information incorrectly
or omitting important details in the
email before sending it out to clients.

GOAL

To minimize instances of user
language-related embarrassment
and increase confidence in English
communication, it is important to
ensure that all email content adheres
to company requirements.

To reduce the risk of unnecessary
errors that could potentially impact
customers' perceptions.

SOLUTION

Templates and input boxes for the
necessary edit sections.

Include a review page before sending
out the final version.

LENOVO PCCW SOLUTIONS - CONFLIGURE PRICE QUOTE (CPQ)

Background Ref to —6.5¢ CPQ-Document Generation - Applied Signature

Send Document(s)

Generated Document(s)
Sales Memo

Trade-in

of Received (81
Product Information Sheet (4000012)

Product Informatien Sheet (4000013)

Recipient Information

Salutation [ Last Name

Ng

Middle Name - First Name Stanley

Witen Language Email Address

Preference

English stanley.ng@gmail.com

Message Preview

From: no-reply@nhksel.com
Subject: Your generated document for Order #1233324

ature

CS Email

info@csl.com 21

CS WhatsApp

Additional Remarks

N

Suriey

stanlspngg@ymail com

Fram no-roply@hksel com
Vour gencrated document for Order #1333324

Subjoct
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ONE OF THE PROJECT HIGHLIGHT

PAIN POINT

Users find it difficult to remember
all the different delivery methods
available and match them with the
appropriate logistics.

usersoften encounter challengeswhen
it comes to effectively communicating
delivery time and cost to their
customers.

GOAL

Improve efficiency, implement clear
logistics procedures. This will save time
for new staff members by streamlining
the education and pick-up process
using a simplified system.

Provide up-to-date information to
communicate more effectively with
customersand build trustand integrity.

SOLUTIONS

A clear, spacious warehouse and
fulfillment table are available for users
to create a single appointment for
each.

The appointment includes delivery/
pick-up time slots and charge details.
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LENOVO PCCW SOLUTIONS - SMARTCHARGE

SMARTCHARGE

OVERVIEW

SmartCharge App is a mobile application created by
HKT and CLP to address the entire process of charging
electric vehicles (EVs). The app aims to provide a user-
friendly and efficient charging experience for EV owners.

However, the original SmartCharge App was difficult
to use and lacked a clear purpose, which resulted in
low adoption rates. In response, the development team
decided to restructure and enhance the user experience
to attract more users.

MY ROLE

UX  (Interation and Visual Design) project lead, UX
Reserach.

RESPONSIBILITIES

Pirmary Research

Interview with 5 participantsfocus and define the
users pain point, persona

Ideate and print out the solutions

Create hi-fi prototypes with the highest priorities
problems only

Present to Stakeholder

(Not Published)

9:41
Balance

HKD 497.00 »

Q, Smart Charge Location?

(© K11 Musea
Tsim Sha Tsui

(© Harbour City

Tsim Sha Tsui

Get rewarded
Refer now =

Feature Promotion

Lorem Ipsum is simply dummy text of the printing

and typesetting industry.

EV Partner Promotion

all T =)

® 1 Left

Lorem lpsum|

and typesetti

6 days lez

View more

o

Home Promotion

Account

HAVA SUM PORTFOLIO

9:41
< Wallet

Balance

HKD 497.00

Activity Usage

K11 EV Smart Change

05 Sep 2022 14:35

ABC Smart Change

06 Sep 2022 10:22

Harbour City EV Smart
Change

03 Sep 2022 11:09

ABC Smart Change

31 Aug 2022 22:01

K11 EV Smart Change

31 Aug 2022

Harbour City EV Smart
Change

29 Aug 2022 15:55

ABC Smart Change

2 (:\ :'l\l\_\j] :)_I-IZ,E f_‘ll:l _



LENOVO PCCW SOLUTIONS - SMARTCHARGE

9:41
ONE OF THE PROJECT HIGHLIGHT Balance
HKD 497.00 >
PAIN POINT
Users struggle to find nearby EV chargers O, Smart Charge Location?

when they are unfamiliar with the area.
Feel disappointed and at risk when user
arrive at a fully occupied charging spot. © K11 Musea
Users face difficulties in copying and Tsim Sha Teui
transferring addresses to Google Maps for

directions. (@© Harbour City ® 1Left
Tsim Sha Tsui

GOAL

To facilitate efficient decision-making on
accessing real-time data.

Direct users to the closest charging spots Plan your ride

but also eliminate the need for additional Rakip ™ j - 7 Prince Edwa
app redirection. ‘ ]
Enabling users to operate the system
hands-free and enhancing safety during
driving.

Prince Edw:

SOLUTION

ATs-Voice control functionality.

Real-time occupancy status of EV chargers. . W\
Partnership with  Google Maps for 4
directions. '

DI'-;m_uﬂc 0

Marine Department

Marine Departme Olymplc Clty 3

YauMaTeilPublic.. ¥ Tai Kwok Tsui
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SCANDALE

SCANDALE

OVERVIEW

Scandale is a historic French lingerie brand that was
founded in the 1930s. The brand was relaunched in
2021 with a new image that focuses on garments
and sustainability. In September 2021, a responsive
e-commerce website was launched, along with a pop-
up store in France.

MY ROLE

The sole UX designer(Interation , Visual and Motion), UX
researcher, UX writers, Packaging designer, Branding

Designer, Graphic and media designer in the start-up
company.

RESPONSIBILITIES

Rebranding

Brand Identity

Research with interview 15 participants, Competitive
audit, create Persona and User Journey

User flow mapping

Create wireframes

Guerrilla studies in WEWORK community area
Review and create Prototype

Create design system

Pass to Engineers and follow up the progress
Quality assurance (QA)

Launch

New logo
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SCANDALE

scandale &co-lingerie dopal colecion dcoba dcopenty écvbody sty i fimsee R Q) A Q

ONE OF THE PROJECT HIGHLIGHT m . '

PAIN POINT scandale éco-lingerie

-panty éco-body sustainability |i1,] find mysize E\ QQ ﬂ Q

Users often struggle to find the right size,
especially when trying a brand for the first
time. o) P .
Users do not have the knowledge to RS

accurately measure their body size.

sustainability
sleek le plunge spacer cradle

€29.9
Wk T 12 reviews

colour undyed

Users disappointed have to return the ill- w5 ) ) eI I I X )
fitting after a long wait, also concerned band size
about return cost. 8% ) N =3
cup size
GOAL 8 oD

C D
add to bag v

see inmy size size table

Educate users on how to measure their
body size accurately by providing clear
instructions for measuring different body
parts, such as chest, waist, hips, etc.
Includediagramsorimagestovisuallyguide
users in taking accurate measurements.
Potential users from worldwide, provide
size conversion charts or guidelines to
accommodate their needs.

ED free #zerocarbon delivery for €60

size table

W rasirvrriared wiing dur SALAGE Vo bl i Bnd o right alas,

SOLUTION

Provide fitting tools that help users find the
right size with just a few steps.

Create a video demo demonstrating how to
measure oneself.

Offer detailed size charts by centimeter.




SCANDALE

Wireframe showcase - detail pages
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HKTDC

HKTDC

OVERVIEW

The Hong Kong Trade Development Council warrem
(HKTDCQC) is a statutory body established in Marketplace
1966 to promote, assist, and develop Hong
Kong's trade.

All Category > CategoryL1 > CategoryLla » Proguct Detai

Product name 01

M&Z Furniture Co., Ltd.

HKTDC has an online sourcing website for | product name Sichuan, China (i)

. . E—— Manufacturer, Trading Company.
con.nec’tmg glqbal buyers and supphers. The . peiy tisen gt
project's aim is to enhance their sourcing
website to improve both the buyer and ' i 1 10pece Aversga Reaponsatime: <28

. . 3 Followers 29
supplier user experience. We have a UX US $85.00 11-50 piece
researcher team that will come up with clear = N ssopice "
problem statements. . [ conctmuppier ]

- = . i US $65.00 >100 piece

MY ROLE

Shippingby:  Easyship

UX designer (Interation, Visual and Motion)

RESPONSIBILITIES a2 Rotum & Refund

Analyze the UX research report to gain
insights into the user's background, pain
points, and personas

Create wireframe

Discuss with the Project owner section by
section Create the Prototype  ———
Create detail design system guildline
Pass to Engineer

Launch




HKTDC

ONE OF THE PROJECT HIGHLIGHT

PAIN POINT

Suppliers struggle with updating product details
using a complicated system.

Buyers feel disappointed when the website
displays incomplete product details and low-
quality images.

Buyers are concerned about the professionalism
of the supplier.

GOAL

Have a guarantee mechanism to increase buyers'’
trust in the platform.

Provide clear guidelines and a completeness
score to encourage and assist the supplier in
completing the product page, creating a win-
win situation.

SOLUTION

Create a Supplier Profile detail page that includes
HKTDC official verification and reviews.

Simplify the product upload flow with a step-
by-step process, and encourage suppliers to
complete all the fields with a score-based system.
An approval stage has been added to ensure
product details meet HKTDC standards before
publishing on the website.

Marketplace

n Your B are expired, Please uplaad & new on for us to review. Upload now

My dashboard

Hello Allen !
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488 12 Gold 10000t [
Latest update
pres. [rTe—————
S TP R——
SO .« T
Add Product
Rgared
Category
EESRa s
Frodunt Hame
Price
L+] —
Phat / Videa®
Lowest e
ws
Disceum
sor
Keyword Tags

Nlnt P‘u blished

Let's Set Up Your Site

cowgieed

Mg

Set your company details
BT ——

« Croate your hrst cover photo
ne

»  Croate your own proguct

Completeness Score

o

Progust farvation guay a areny afiost
Eamslte

sewrzhegrarkng

Boost

Submit for approval

I —

s ©  cotnepurhans

Select Uit -

© 0 0|
[
i
¥

WOIF | fulectlng

Completeness Score.

Pear
5% Product informaation gualty wil cirnetly sffoct
o searching rurking

Boost

Additional
©  onise Puhase
©  coesremy
[+ QT

@ PR umperting document



HKTDC

Style Guide

Pop up message

Here are the General system pop Up message modal:

Desktop 1280px <

(e]ele]

Loverm sy cimgiy hsmemy et o e prrng?

Final Report

Product Discovery

Hero Banner & Search

Popular Keywords

Products, Senvices and Companies

Title
T Nomms Bold
E

seeon Comtent
Roboto Regear
20

Text

«<» >

Remove from +---- -+ Thie
TT Noams Bold
Bookmark 30p1
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s wilbe removs pmanertly, 87+ {8

o .

Contert
Robato Regular
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‘Seach bar with image search
—0
]
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Desktop - Navigation, sidebar and footer =

The Nawgation will have different content when it comes to different situation. They are defined as

Member, Guest and Simplify.

Deskiop 1280px<

=k T
Marketplace

1) Member Navigat

After you register as member and log-n 10
the account. The navigation will show the
Cartand the notification icon

000

=i
Marketplace

000

—

2) Guest Navigation
When the user havent ereate a account wil be

aGuest. As Guest doesn't have the Cart and
the notfication icon.

3) simplify Navigation

e
Marketplace

I Product Discovery
I Homepage
Best Practice

Shorter page ength - 23 of homepage 1.0, by
eeping only the essentials

o Provide 3 kinds of suggestions:

v The simplify navigation Is applied to the situation
when e want the visitoe 1o focus on the page
they browsing, for example: enquiry service and
chackeout process.

Description eMP 2.0 Version Concern Justification

Higher readatillty and relevancy of information for ~ Done ’
imptowing homepage value thus the intention of
browsing on homepage.

Withou the trends/ news suggestions, the
omepage shows platform positioning on basic

Enhance the breadth of platform services from Provide 3 kinds of suggestions:

umsm praducts sourcing to support business positioning 1) Products,
and development by feeding indusiry news and 2) Services, sourcing purpose, serving oniy the buyers and
!J'hlndt/nnn trends, in order to attract buyers and sellers who 8) Gompanies, rends/ news Is cancelled encouraging & single and purposeful search for
have more than just production requirements, which each time. While buyers afe mainly targetoriented,
includes other business value, 1o continuously 1o rush for the search, the homepage usage s stil
teulsit for updating the trends, and eventually keeping low, scting as a ransiton page rather than
increase the homepage affic. provice long term support function,
i Feature not yet ready, Since eMP
i support the per &l feature on nomtp:garampnmy hot pmnuns suggestions which aveunamem
the same time 1o improve homepage usage and replaces by hot ihich n5e 10 thei r ‘catch their
strengthen platform suppartiveness. s cads o T bl e et o Ml b ok T ok
adirectlink. page through a direct [k, acts & similiar funciion
s selects hot keywords suggestions in search
bar; while the tags are distanted (o the search bar
but placed just on 1op of the suggestions, users
may confused on the function 2s to control the
suggestions below rather than initiate a keywords
search, reducing the festure effectiveness
Define back-end suggestion rules on feeding Support users 10 develop higher relevantresults by Depends on subsequent back end design. Feature  /
releant dats, .. How o salsly searching more frequent visit, which becomes a nducement  not yet ready, due totechnical constraint.

ehaviour an same; varies industry(s); rumber of

10 attract users 1o revisit their seff-bult homepage
or 8 easier é

etum after along period?



UNIQLO EUROPE LIMITED

UNIQLO
EUROPE LIMITED

OVERVIEW

PROMATIONS

WOMEN'S COATS &
JACKETS

Uniglo is a Japanese designer, manufacturer, and retailer of casual
wear. Uniglo Europe Limited is located in London, which serves as the
headquarters for all European countries.

MY ROLE

Web and content designer in e-commercal team

RESPONSIBILITIES

AFTER

Designing web content for the Uniglo desktop website and app in
mutiple European market with different language

HTML and CSS Development

Work closely with the marketing team, designed e-marketing : e ]
materials T

CASE STUDIES _ INESDELAFRESSANGE
. . ) . : EH EA

Here is an example of my daily work: the original banner design on E )

category/feature pages was a simple image banner. However, while

working on the new feature page - INES collection - | redesigned o

the banner to be more interactive. Now, customers can get more A s ey

information about the products by hovering over the banners. As a
result, 90% of the pages have been updated to interactive banners.




UNIQLO EUROPE LIMITED

CASE STUDIES

One of the most exciting projects | worked on during
my time at Uniglo was the Uniglo X Kaihara Denim
Microsite. This microsite was created to educate and
showcase the collection in-depth to Uniglo customers.
As the microsite had more flexibility with the design
output, it allowed me to be more creative while still
adhering to Uniglo's style guidelines. | thoroughly
enjoyed working on this project and was proud of the
final output.

The Kids, Baby,and AIRism Enthusiasts microsites were
created with the help of our in-house programmer. |
worked on the web design while the programmer did
the coding. The design was creative and interactive,
providing a great way to introduce Uniglo products to
customers.

AIRISM ENTHUSIASTS

Heidrun

Setdesignerin

MEN COLOUR STAY
SLIM FIT JEANS

£34.90

SHOP NOw

ABOUT

MEN UNIQLO U WIDE

- LEG TAPERED JEANS

£34.90

I8 stop Now

UNIQLO
KIDS &
BABY

CHERISH CHILDHOOD, A
MAGICAL TIME THAT
PASSES IN THE BLINK OF

SPINNING

DYEING

WEAVING

WOMEN HIGH RISE
STRAIGHT FIT JEANS

£34.90

SHOP NOW




RABBIT HOLE

Layars. SLTL Dasign
RA B B | | | | O |_ | IR :,.,_.’m !.m ,\Incogr:, Jumping in the Rabbit Hole, coming out to
abedefg a surreal world of NFT wonderland s :
. WL S prmemmme .
OVERVIEW £ fmein i P—
= Frame 30 - = st g s @ ravnir s
Rabbit Hole is an innovative platform that offers - <
real-time NFT marketing insights into the most - e
. N 1 ¥ Proguctdetar 0 Cempew " e e Dark Gray 1
popular colleonns currently selling. .It is the " == OOETE o .06 =q s : i
perfect solution for art collectors .anol investors - oo By Bp Gus B o
who want to stay up-to-date with the latest pwmaB
trends in the market. By providing valuable data
and analytics, Rabbit Hole empowers both free
and premium users to make informed decisions Hieh)
about their investments. T @

At Rabbit Hole, the free version of the platform
allows userstoaccessarangeofexciting features,
while premium users enjoy a more personalized
experience with advanced features tailored to
their SpeCiﬁC needs. ; ALERTS  CALENDER  INVESTMENT  MORTGAGE

MY ROLE

Freelance UX designer (Interation, Visual and
Motion)

RESPONSIBILITIES

Competitive audit Research INVESTMENT MORTGAGE
Create desktop version and an app platform
prototype

Create Design system

Quality assurance (QA)

CHECK IT OUT CHECK IT OUT CHECK IT OUT

(Not Published)
TRENDING M vip

o P o =~ P
COLLECTION saLES FLocR § saLs S aviract § voLuME & MKT CAP &

n Rabbit Hole NFT = 0.045 7,758 = 208.13 75
) n oo a ua v

=




RABBIT HOLE

a9:41

V Trending

@ Rabbit Hole NFT I
_—

#  Lorem Ipsum has I
been the industry... ___“.

. Rabbit Hole NFT
0 Rabbit Hole NFT

& Lorem Ipsum has
been the industry..

"gl Rabbit Hole NFT
(hd

6 Rabbit Hole NFT
@ Rabbit Hole NFT

v’* Lorem Ipsum has
I been the industry...

. Rabbit Hole NFT

& Lorem Ipsum has
been the industry...

Hole NFT

Saved Wallet Discaver Account

Details

Overview Tokens Feed Mints Holde

Authenticate your account

p track of floors and volumes you need to sign in and
validate your ICy Premium access.

Frequently Asked Questions

 Rabbit Hole

++ @hotmail.com D

0x0f655habag87el60aBe7391812d5ec6h..
Settings and preferences
General
Security
Contact details

Communication preferences

ggested for you See all

Lorem Ipsum has been the Lorem Ipsum has b
industry’s standard dummy text... industry's standard

o 5 B

Trending Saved Wallet




M YACHTS

M YACHTS

OVERVIEW

M Yachts is a luxury yacht charter
company based in Hong Kong that offers
a fully customized online booking system
for their customers, making it easier and
more convenient for them to plan their
yacht trips. As part of their launch, | was
requested to design their homepage, as
well as the booking interface, to ensure
that the company’s online presence is as
elegant as their yachts.

MY ROLE

Web and graphic designer

RESPONSIBILITIES

Research

Create clear sitemap and the user
flow for booking system

Create the website pages

Worked closely with the programmer
Quality assurance (QA)

Launch

LEAVING FROM

GOINGTO

SEARCH

RETURNING DATE

DESIGN
AWARDS
ASIA



M YACHTS

| aimed to create a seamless online
experienceforMYachts' customers,
so they can easily select and book
their desired yacht and itinerary.
Our collaboration resulted in an
online booking system that is not
only aesthetically pleasing but also
functional, reliable, and efficient.

In summary, working on M Yachts’
website was a fulfilling experience.
| was able to showcase my design
skills while contributing to the
company's success by providing
an excellent online booking
experience for their customers.

ma > MyProtie

MY PROFILE

L

BOOKINGS AND PAYMENTS

akd by Paypet

10 Please settied by 00/00/2015 12, 00am (GMT+E)

PREVIOUS TRIPS

BOOKING NO, 00072545

—_—
L]
BOOKING OVERVIEW
Dbt s
Contral Prtw bo S 4 o ¥ S s
YACHTS
DESTINATION
_q@? Hidden Paradise - Hap Mun Bay 2500
FOQOD AND DRINKS
Waggs  Wagyu - Option 1 e 2500  HOE
= ?‘J White Wine Package o 3600 HEN
Sl
Red Wine Package ar ot 1800
EXTRAS
— o 1500 WM
Total HKD 58,900
Deposit HKD 17,970
Settle your outstanding balance HKD 41,920
hereming il i b et by G3/00/301 13000m B 1) teengh proe e bersbis isnd




